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Marketing For Tours

Emma Martin, Marketing Manager

Theatre Royal Bury St Edmunds
emma.martin@theatreroyal.org
@TheatreRoyalBSE ..
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On Tour

Three Men In A Boalational Tours 2014 & 2015
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On Tour

Audience
Who are your audience?

Message
What is the best way to talk to those audiences?

Venue
Think about how your audiences will differ in each venue
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Audience

Whoyou are talkingto?

Who are your key target audiences?
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What is Audience segmentation and how can it help?
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the audience agency

Audience Finder

Whatis Audienca~inder?

Audience Finder is a national audience data and development programme, enabling
cultural organisations to share, compare and apply insight.

It is developed and managed e Audience Agendpr and with the cultural sector,
and is funded by th&lationalLottery through Arts Council England.

Audience Finder provides tools for collecting and analysing data in a standardised way
which builds a clear picture of audiences locally and nation&tlgresults help
organisations to find new audience opportunitigsinga range of tools, features and
support. Including useiriendly reporting dashboards, online mapping and insight
tools, and the opportunity tavork in collaborative, datgharing groups

‘ Register for free. oo
www.audiencefinder.org Soeliilel,
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http://www.audiencefinder.org/

the audience agency

Audience Finder

Howyou can use it?

Box Office and Booking data / Touring data
A Customer Profiles / Segmentation

A Booking frequencyartform crossover

A Spend, party size

A Mapping
A Area Profile Reports
A Survey data ete.
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Audience Spectrunq thezudience agency

Example Profiles

Engagement High

Metroculturals

Prosperousliberal, urbanites interested in a very wide cultural spectrum

Engagement Medium

Trips and Treats
Mainstream arts and popular culture influenced by children, familyfaedds

Engagement Low

THEATRE Facebook Families
Younger suburban and semmiban, live music, eating out aqntomime
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Message Copywriting

AIDA

Attention (grab their attention)
Interest (describe why they will enjoy the show)
Desire (the clincher, make the audience want to see it)
Action (make it easy to respond and buy a ticket)

Ask a question / Use active language / Use words they would use
/ Put people in your sentences / Short paragraphs / Use design
and layout
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Artwork & Print
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Artwork & Print

What makes an effectiverint campaign?
What attracts your attention?
What do you want to say?
Who are you talking to?
Remember your image needs to stand alone!

Thinking about how to use your image
Can you use your image in a variety of formats
Think about brochures, banners and digital forms
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Artwork & Print

, 24%
[VENUE] email 48%
[VENUE] leaflet/brochure/other print posted to me L 31%
[VENUE] leaflet/brochure/other print picked up 175 50%
7%
Word of mouth 11%

Newspaper/magazine

None of these - | did not see or hear any information
about [VENUE]

[VENUE] Facebook

From another person or organisation on Facebook

BI_AEK [VENUE] website/blog

37%
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Tara Arts in association with
Queen’s Hall Arts and Black Theatre Live presents “ V

* MiltETy - Artwork & Print

Ur

HTIHGﬂLt

the musical l)g matthew bugg

Sex, scandal and showbiz, 1940s style.
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Wednesday 30 September - Saturday 3 October
1. 2. 0 0 0. N 6. 6. 00000 6.6.0.6.¢

The Public Reviews Last Minute Theatre Remote Goat
1 2. 0.0.0. 00 660000 0.6.0.6_¢

The New Current What's Good To Do Gaydarnation
b b S * % % &

DESIGNED BY

DIRECTED BY Fate e
JATINDER CLAUDIA LY T, i |
VERMA MAYER g S
Libby Purves Jewish Chronicle ‘vlhat s On Stage
Miss Nightingale - The Musical brings the on-stage
TUE 14 - SAT 18 APRIL £8.50 - £20.50 glamour and off-stage affairs of war-torn London
WESTGATE STREET, BURY ST EDMUNDS 1P33 1QR thrillingly to life. But some secrets are even more
explosive than The Blitz...

01284 769505 | www.theatreroyal.org | s
Watch the trailer below

A NEW MUSICAL CELEBRATING THE 1965 REOPENING OF THE THEATRE ROVAL

A LABOUR of LOVE

THURSDAY 16 - SATURDAY 25 JULY 2015

fund

RGO
Taylor gt —
e Sponsoredby Wimpey  Supotedty & e atoratotery
Artistic Director of the Theatre Royal (A Labour of Love,
Sign of the Times) R O YA L

l I VE BURY ST EDMUNDS
CLICK HERE TO BOOK

Directed by Karen Simpson, T H E AT R E




Artwork & Print



