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Theatre Royal Bury St Edmunds 
 



On Tour 
 

Three Men In A Boat, National Tours 2014 & 2015 



On Tour 
 

Audience 

Who are your audience? 

 

Message  

What is the best way to talk to those audiences? 

 

Venue  

Think about how your audiences will differ in each venue 

 



Audience 
 

Who you are talking to? 

 

Who are your key target audiences? 

5ƻƴΩǘ ƛƎƴƻǊŜ ǘƘƻǎŜ ŎƻǊŜ ŀǳŘƛŜƴŎŜǎ 

 

What is Audience segmentation and how can it help? 
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Audience Finder 

What is Audience Finder? 

Audience Finder is a national audience data and development programme, enabling 
cultural organisations to share, compare and apply insight. 

It is developed and managed by The Audience Agency for and with the cultural sector, 
and is funded by the National Lottery through Arts Council England. 

Audience Finder provides tools for collecting and analysing data in a standardised way 
which builds a clear picture of audiences locally and nationally. The results help 

organisations to find new audience opportunities using a range of tools, features and 
support. Including user-friendly reporting dashboards, online mapping and insight 

tools, and the opportunity to work in collaborative, data-sharing groups. 

Register for free. 

 www.audiencefinder.org 

 

 

 

http://www.audiencefinder.org/


Audience Finder 

How you can use it? 

 Box Office and Booking data / Touring data 

ÅCustomer Profiles / Segmentation 

ÅBooking frequency, artform cross-over 

ÅSpend, party size 

ÅMapping 

ÅArea Profile Reports 

ÅSurvey data 

ÅClusters 

 



Audience Spectrum ς  
Example Profiles 

Engagement ς High  

 

Metroculturals  

Prosperous, liberal, urbanites interested in a very wide cultural spectrum 

  

Engagement ς Medium  

 

Trips and Treats  

Mainstream arts and popular culture influenced by children, family and friends 

 

 Engagement ς Low  

  

Facebook Families  

Younger suburban and semi-urban, live music, eating out and pantomime 

  



Message - Copywriting 
AIDA 

Attention (grab their attention) 

Interest (describe why they will enjoy the show)  

Desire (the clincher, make the audience want to see it)  

Action (make it easy to respond and buy a ticket) 

 

Ask a question / Use active language / Use words they would use 
/ Put people in your sentences / Short paragraphs / Use design 

and layout 

 

Donôt forget key issues such as age guidance and any warnings. 
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Artwork & Print 
 

What makes an effective print campaign? 

What attracts your attention? 

What do you want to say? 

Who are you talking to? 

Remember your image needs to stand alone! 

 

Thinking about how to use your image 

Can you use your image in a variety of formats 

Think about brochures, banners and digital forms 
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Artwork & Print 
 


